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	Food Choices
	Grade 8: Module 2: Unit 1: Lesson 14 (



Entrance Ticket: Unit 1, Lesson 14
SL.8.2
(Example for Teacher Reference)
Directions: As you enter class, respond to the following prompts.

Watch the short NourishLife video by Nadine Burke called “Read Labels.”

What is Nadine Burke’s purpose for creating this video (to inform, or to convince)? Explain your thinking with evidence in the space below.

a. Nadine Burke’s purpose is to inform viewers about the importance of eating locally. She hopes people will shop at farmers markets.
b. Nadine Burke’s purpose is to inform viewers about the importance of reading food labels. She hopes that people take charge of what they put into their bodies and have information to make healthy choices.
c. Nadine Burke’s purpose is to convince viewers to stop reading food labels. She thinks these are distracting and have inaccurate information.
d. Nadine Burke’s purpose is to inform viewers about the dangers of sugar. She believes that the most important thing for consumers to do is to avoid eating sugar no matter what.
Responses will vary, but may include: Nadine Burke’s purpose is to inform viewers about the importance of reading food labels. She hopes that people take charge of what they put into their bodies and have information to make healthy choices. Or, Nadine Burke’s purpose is to convince viewers to read labels before they buy any food as a way to eat healthily. She also suggests that if sugar is among the first five ingredients then you shouldn’t buy that particular food item.
What is her motive for creating this video? Explain your thinking with evidence in the space below.

Responses will vary, but may include: Nadine Burke’s motive may be social. She hopes that the information she shares will positively impact others’ health and ultimately have a positive impact on society.
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Directions: As you enter class, respond to the following prompts.

Watch the short NourishLife video by Nadine Burke called “Read Labels.”

What is Nadine Burke’s purpose for creating this video (to inform, or to convince)? Explain your thinking with evidence in the space below.

a. Nadine Burke’s purpose is to inform viewers about the importance of eating locally. She hopes people will shop at farmers markets.
b. Nadine Burke’s purpose is to inform viewers about the importance of reading food labels. She hopes that people take charge of what they put into their bodies and have information to make healthy choices.
c. Nadine Burke’s purpose is to convince viewers to stop reading food labels. She thinks these are distracting and have inaccurate information.
d. Nadine Burke’s purpose is to inform viewers about the dangers of sugar. She believes that the most important thing for consumers to do is to avoid eating sugar no matter what.
What is her motive for creating this video? Explain your thinking with evidence in the space below.

Analyze Purpose and Motives: 
Local Sustainable Food

RI.8.7, RI.8.9, SL.8.2

(Answers for Teacher Reference)

Directions: Reread and refer to the printed text sections and infographics on pages 158–161 and pages 211–214 to answer the following questions.

1. After reading the section titled “Food Miles and Jet-Setting Carrots” on page 158 of The Omnivore’s Dilemma, capture your definition of food miles in the space below.

Food miles are the distance food travels from where it was grown to the place it is sold.

Reread and refer to the printed text sections and infographics on pages 158–161 and pages 211–214 to answer the following questions.

2. What is the author’s purpose for writing the section titled “Food Miles and Jet-Setting Carrots” on page 158?

a. to inform readers of the distance their food travels from the farm to their local store
b. to convince readers to buy food that is grown within fifty miles of their homes

c. to discuss the problems that exist due to food travelling large distances

d. to help readers understand the specific distances their food travels before they eat it

3. What can you infer about the motive behind the section titled “Food Miles and Jet-Setting Carrots” on page 158?

a. The motive is environmental because the author hopes to inform readers about the term food miles and the distance food may travel before reaching a consumer.
b. The motive is political because the author hopes to influence policy decisions and increase taxes on fuel used in the transport of food products.

c. The motive is social because the author hopes student council groups will advocate and inform their communities about the idea of food miles.

d. The motive is commercial because the author intends for readers to buy more food that is transported from far away.

4. What is one advantage of presenting the material on pages 158–160 of The Omnivore’s Dilemma in printed text? (RI.8.7)

a. It provides only little context on the sustainability of organic food, which can make the information difficult to interpret.

b. It provides “bite-sized” pieces of information about the sustainability of organic food, which can be easy for the reader to remember.

c. It turns complicated information on the sustainability of organic food into visual graphics that are easy to understand.

d. It provides details and context for the reader about the sustainability of organic food.
5. What is one disadvantage to presenting the material on pages 158–160 of The Omnivore’s Dilemma in printed text? (RI.8.7)

a. It can be read efficiently and quickly provides information for readers on the sustainability of organic food.

b. It provides only “bite-sized” pieces of information on the sustainability of organic food, which can leave the reader without important details on the topic.

c. It is engaging and easily catches readers’ attention, drawing them into the topic of the sustainability of organic food.

d. It does not provide any visually captivating elements that engage the reader with the topic of the sustainability of organic food.
6. What is the purpose of showing the infographic on page 212?

a. to inform the reader about the distance food from Polyface Farm travels
b. to convince people to eat food from Polyface Farm

c. to demonstrate all of the sustainable practices used on Polyface Farm

d. to describe the difference in the food miles that exists between Michael Pollan’s industrial meal and his local sustainable meal

7. What can you infer about the motive behind the infographic on page 212?

a. The motive is political because Michael Pollan is advocating that states support local organic food production by providing financial incentives for organic farmers.

b. The motive is political because Michael Pollan is advocating for rebates to those people who purchase electric cars.

c. The motive is environmental because Michael Pollan hopes to convince consumers to buy local, therefore lessening their use of fossil fuels. 
d. The motive is environmental because Michael Pollan is showing how the growing practices of Polyface Farm positively impact the environment.

Watch the NourishLife video by Bryant Terry, “What You Can Do,” prior to answering the last four questions.

8. What is the purpose of the information presented in this video? Choose all that apply. (SL.8.2)

a. The purpose is to inform viewers of realistic next steps they can take to help build a better food system through their everyday choices.
b. The purpose is to convince readers that even small, everyday choices can impact and help build a better food system.
c. The purpose is to connect viewers with particular groups, stores, farms, and organizations they can support in order to make a better food system in their own area.

d. The purpose is to advocate for viewers to make small changes in their food choices and practices that can accumulate to have a positive impact on building a better food system.
9. What can you infer about the motive behind the presentation of this video? (SL.8.2)

a. The motive is political because Bryant Terry is trying to convince elected officials to financially support more local farms.

b. The motive is social because Bryant Terry lays out three steps that he believes would benefit the health of individuals and communities in society.
c. The motive is commercial because Bryant Terry wants consumers to buy his cookbooks and products.

d. The motive is environmental because Bryant Terry suggests people eat food grown without pesticides to improve water quality.

10. What is one advantage of presenting the material through a video? (RI.8.7, SL.8.2)

a. Watching someone speak can make it difficult to understand the details he or she is presenting on the topic.

b. The viewer can return to the material in the video multiple times to get a full understanding.
c. Watching someone speak can take longer than reading about the topic.

d. Watching someone speak helps viewers remember the information better.

11. The video “What You Can Do” and the excerpt both address healthy food systems. How do they conflict with each other in what they emphasize? (RI.8.9)

a. The video emphasizes that the most important step in creating a healthy food system is for people to grow their own food. The text, on the other hand, emphasizes the importance of farmers like Salatin in creating a healthy food system.
b. The video suggests that buying food from farms and sources closer to home is a sustainable practice, yet the text asserts it is not.

c. The video suggests that people need to put in place three next actions steps for a more just and sustainable food system, and the text only suggests two action steps.

d. The text explains the importance of being connected to your food by knowing your farmers and eating local food, and the video stresses the importance of eating food that is strictly organic.
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Directions: Reread and refer to the printed text sections and infographics on pages 158–161 and pages 211–214 to answer the following questions.

12. After reading the section titled “Food Miles and Jet-Setting Carrots” on page 158 of The Omnivore’s Dilemma, capture your definition of food miles in the space below.

Reread and refer to the printed text sections and infographics on pages 158–161 and pages 211–214 to answer the following questions.

13. What is the author’s purpose for writing the section titled “Food Miles and Jet-Setting Carrots” on page 158?

a. to inform readers of the distance their food travels from the farm to their local store

b. to convince readers to buy food that is grown within fifty miles of their homes

c. to discuss the problems that exist due to food travelling large distances

d. to help readers understand the specific distances their food travels before they eat it

14. What can you infer about the motive behind the section titled “Food Miles and Jet-Setting Carrots” on page 158?

a. The motive is environmental because the author hopes to inform readers about the term food miles and the distance food may travel before reaching a consumer.

b. The motive is political because the author hopes to influence policy decisions and increase taxes on fuel used in the transport of food products.

c. The motive is social because the author hopes student council groups will advocate and inform their communities about the idea of food miles.

d. The motive is commercial because the author intends for readers to buy more food that is transported from far away.

15. What is one advantage of presenting the material on pages 158–160 of The Omnivore’s Dilemma in printed text? (RI.8.7)

a. It provides only little context on the sustainability of organic food, which can make the information difficult to interpret.

b. It provides “bite-sized” pieces of information about the sustainability of organic food, which can be easy for the reader to remember.

c. It turns complicated information on the sustainability of organic food into visual graphics that are easy to understand.

d. It provides details and context for the reader about the sustainability of organic food.

16. What is one disadvantage to presenting the material on pages 158–160 of The Omnivore’s Dilemma in printed text? (RI.8.7)

a. It can be read efficiently and quickly provides information for readers on the sustainability of organic food.

b. It provides only “bite-sized” pieces of information on the sustainability of organic food, which can leave the reader without important details on the topic.

c. It is engaging and easily catches readers’ attention, drawing them into the topic of the sustainability of organic food.

d. It does not provide any visually captivating elements that engage the reader with the topic of the sustainability of organic food.

17. What is the purpose of showing the infographic on page 212?

a. to inform the reader about the distance food from Polyface Farm travels

b. to convince people to eat food from Polyface Farm

c. to demonstrate all of the sustainable practices used on Polyface Farm

d. to describe the difference in the food miles that exists between Michael Pollan’s industrial meal and his local sustainable meal

18. What can you infer about the motive behind the infographic on page 212?

a. The motive is political because Michael Pollan is advocating that states support local organic food production by providing financial incentives for organic farmers.

b. The motive is political because Michael Pollan is advocating for rebates to those people who purchase electric cars.

c. The motive is environmental because Michael Pollan hopes to convince consumers to buy local, therefore lessening their use of fossil fuels. 

d. The motive is environmental because Michael Pollan is showing how the growing practices of Polyface Farm positively impact the environment.

Watch the NourishLife video by Bryant Terry, “What You Can Do,” prior to answering the last four questions.

19. What is the purpose of the information presented in this video? Choose all that apply. (SL.8.2)

a. The purpose is to inform viewers of realistic next steps they can take to help build a better food system through their everyday choices.

b. The purpose is to convince readers that even small, everyday choices can impact and help build a better food system.

c. The purpose is to connect viewers with particular groups, stores, farms, and organizations they can support in order to make a better food system in their own area.

d. The purpose is to advocate for viewers to make small changes in their food choices and practices that can accumulate to have a positive impact on building a better food system.

20. What can you infer about the motive behind the presentation of this video? (SL.8.2)

a. The motive is political because Bryant Terry is trying to convince elected officials to financially support more local farms.

b. The motive is social because Bryant Terry lays out three steps that he believes would benefit the health of individuals and communities in society.

c. The motive is commercial because Bryant Terry wants consumers to buy his cookbooks and products.

d. The motive is environmental because Bryant Terry suggests people eat food grown without pesticides to improve water quality.

21. What is one advantage of presenting the material through a video? (RI.8.7, SL.8.2)

a. Watching someone speak can make it difficult to understand the details he or she is presenting on the topic.

b. The viewer can return to the material in the video multiple times to get a full understanding.

c. Watching someone speak can take longer than reading about the topic.

d. Watching someone speak helps viewers remember the information better.

22. The video “What You Can Do” and the excerpt both address healthy food systems. How do they conflict with each other in what they emphasize? (RI.8.9)

a. The video emphasizes that the most important step in creating a healthy food system is for people to grow their own food. The text, on the other hand, emphasizes the importance of farmers like Salatin in creating a healthy food system.

b. The video suggests that buying food from farms and sources closer to home is a sustainable practice, yet the text asserts it is not.

c. The video suggests that people need to put in place three next action steps for a more just and sustainable food system, and the text only suggests two action steps.

d. The text explains the importance of being connected to your food by knowing your farmers and eating local food, and the video stresses the importance of eating food that is strictly organic.

Independent Research: 
Local Food Note-Catcher

RI.8.7, RI.8.9, SL.8.2

(Example for Teacher Reference)

As discussed in Work Time A, both Michael Pollan and Bryant Terry mention the importance of buying local food as a way to make more sustainable food choices. Doing this cuts down on food miles, ensures the food tastes great, supports the local economy, and helps consumers build trust and relationships with their farmers.

Directions: Conduct a research search, looking for information that contradicts the importance of local food. Pick one of the rows below, and find an additional source with related evidence that contradicts the information discussed in Work Time A.

Use pages 211–214 of The Omnivore’s Dilemma and the NourishLife video “What You Can Do” as background information on local food as needed.

	Claim: Buying local food is the answer to the omnivore’s dilemma.

	
	Source and Information That Affirms This Claim
	Source and Information 
That Contradicts This Claim

	Fewer food miles
	Text: The Omnivore’s Dilemma
page 212 (infographic)

“How far does Polyface food travel? . . . not far at all.”

page 211 

“Originally I thought Joel sold locally just to keep from burning fossil fuels.”
	Source: https://green.harvard.edu/news/do-food-miles-really-matter
Evidence:

“The most effective way for most Americans to reduce their diet’s carbon footprint is not by buying local, but rather eliminating or reducing their consumption of animal products.”

Source:

http://shrinkthatfootprint.com/food-miles
Evidence:

“The point is food miles are only a small part of a very large food emissions story, so focusing on them in isolation isn’t necessarily helpful if your goal is to cut your foodprint.
In fact what you eat is generally more important than where it comes from, as is how much you waste.”
Source:

https://informationstation.org/kitchen_table_econ/the-bad-premises-behind-buy-local/
Evidence:

“While it’s certainly true that transportation pollution is dramatically lower when buying locally sourced goods, overall per-unit environmental costs are much higher. That’s because—as mentioned earlier—local producers aren’t as efficient as the big ones. Therefore, many more environmental resources are needed to produce less.”

	
	Source and Information That Affirms This Claim
	Source and Information 
That Contradicts This Claim

	Food tastes better
	Text: The Omnivore’s Dilemma
page 214

“Plus, they think it tastes better.”
	Source: 

https://medium.com/the-nature-of-food/does-organic-food-taste-better-dd5e2b2e166d
Evidence:

“These results should suggest to you that organic food does not taste better than conventional food 100% of the time.”

	Strengthens local economy
	Text: The Omnivore’s Dilemma
page 211 

“He sees his farm as part of the local food economy. He wants the sale of his eggs and meat to help other local businesses, like small shops and restaurants.”

Video: “What You Can Do”

“Spending our money with local producers”
	Source:

https://nutrineat.com/local-food-its-disadvantages
Evidence:

“Sticking to buying local food may help in making the region socially and economically sound, but speaking in global terms, it might be actually disadvantageous.”
Source:

https://informationstation.org/kitchen_table_econ/the-bad-premises-behind-buy-local/
Evidence:

“While it’s certainly true that transportation pollution is dramatically lower when buying locally sourced goods, overall per-unit environmental costs are much higher. That’s because—as mentioned earlier—local producers aren’t as efficient as the big ones. Therefore, many more environmental resources are needed to produce less.”

	
	Source and Information That Affirms This Claim
	Source and Information 
That Contradicts This Claim

	Connection with the farm/farmer, and trust
	Text: The Omnivore’s Dilemma
page 213

Evidence:

“It’s very simple. I trust the Salatins more than I trust the Walmart.”

Video: “What You Can Do”

“Getting a sense of community through that food”
	Source: 

www.cleveland.com/metro/2014/06/buying_local_explained_pros_an.html
Evidence:

The trust and relationship could be built of false perceptions.
“The tie between social responsibility and local buying is one that needs to be examined closely, Norwood said. ‘Is it more ethical because it’s local? Maybe, maybe not,’ Norwood said. ‘It’s so hard to figure out what components are ethical or not ethical.’ This could include farming practices, how a product is created or how the business treats its workers.”
Source: 

https://nutrineat.com/local-food-its-disadvantages
Evidence: 

“And another concern, that may surface with local food, is the subject of regulation or certification. Most farmers owing small farms are not regulated thus, you may never be sure if what they label as organic fruits or vegetables, are really organic or not.”


Sources:

“The Bad Premises Behind ‘Eat Local.’” Information Station, 2014, informationstation.org/kitchen_table_econ/the-bad-premises-behind-buy-local/
Bamforth, Emily. “Buying Local Explained: Experts Weigh in on Pros and Cons.” Cleveland.com, 2014, www.cleveland.com/metro/2014/06/buying_local_explained_pros_an.html
Leavens, Molly. “Do Food Miles Really Matter?” Harvard University Sustainability, 2017, https://green.harvard.edu/news/do-food-miles-really-matter
NourishLife. Nourish: Short Films: 54 Bite-Sized Videos about the Story of Your Food. WorldLink, 2011.

Pollan, Michael. The Omnivore’s Dilemma (Young Readers Edition). Penguin Young Readers, 2009.

Singha, Rajib. “The Many Disadvantages of Local Food That You Are Unaware Of.” Nutrineat, 2018, https://nutrineat.com/local-food-its-disadvantages
Wilson, Lindsay. “The Tricky Truth about Food Miles.” Shrink That Footprint, http://shrinkthatfootprint.com/food-miles
Wynes, Seth. “Does Organic Food Taste Better?” Medium, 2018, https://medium.com/the-nature-of-food/does-organic-food-taste-better-dd5e2b2e166d
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As discussed in Work Time A, both Michael Pollan and Bryant Terry mention the importance of buying local food as a way to make more sustainable food choices. Doing this cuts down on food miles, ensures the food tastes great, supports the local economy, and helps consumers build trust and relationships with their farmers.

Directions: Conduct a research search, looking for information that contradicts the importance of local food. Pick one of the rows below, and find an additional source with related evidence that contradicts the information discussed in Work Time A.

Use pages 211–214 of The Omnivore’s Dilemma and the NourishLife video “What You Can Do” as background information on local food as needed.

	Claim: Buying local food is the answer to the omnivore’s dilemma.

	
	Source and Information That Affirms This Claim
	Source and Information 
That Contradicts This Claim

	Fewer food miles
	Text: The Omnivore’s Dilemma
page 212 (infographic)

“How far does Polyface food travel? . . . not far at all.”

page 211 

“Originally I thought Joel sold locally just to keep from burning fossil fuels.”
	Source: https://green.harvard.edu/news/do-food-miles-really-matter
Evidence:

“The most effective way for most Americans to reduce their diet’s carbon footprint is not by buying local, but rather eliminating or reducing their consumption of animal products.”

Source:

Evidence:

	Food tastes better
	Text: The Omnivore’s Dilemma
page 214

“Plus, they think it tastes better.”
	Source:

Evidence:

	Strengthens local economy
	Text: The Omnivore’s Dilemma
page 211 

“He sees his farm as part of the local food economy. He wants the sale of his eggs and meat to help other local businesses, like small shops and restaurants.”

Video: “What You Can Do”

“Spending our money with local producers”
	Source:

Evidence:

	Connection with the farm/farmer, and trust
	Text: The Omnivore’s Dilemma
page 213

Evidence:

“It’s very simple. I trust the Salatins more than I trust the Walmart.”

Video: “What You Can Do”

“Getting a sense of community through that food”
	Source:

Evidence:


Sources:

Leavens, Molly. “Do Food Miles Really Matter?” Harvard University Sustainability, 2017, https://green.harvard.edu/news/do-food-miles-really-matter
NourishLife. Nourish: Short Films: 54 Bite-Sized Videos about the Story of Your Food. WorldLink, 2011.

Pollan, Michael. The Omnivore’s Dilemma (Young Readers Edition). Penguin Young Readers, 2009.
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