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Entrance Ticket: Unit 1, Lesson 12
RI.8.7
(Example for Teacher Reference)
Directions: As you enter class, respond to the following prompts.

The definition of the word medium is a format for communicating or expressing information. For example, a newspaper is a print medium.

What are all of the mediums you use or interact with on a normal day that provide information for you?

Underline all of the mediums from the list below that apply.
· photographs
· books
· online books (for example: Kindle)
· newspapers
· online news articles
· video
· audio (for example: radio, speech, interview)
· infographic (for example: poster or chart)
Responses will vary, but may include:
· photograph
· book, newspaper, etc. (print)
· video
· audio (radio, speech, interview, etc.)
· poster/chart (infographic)
· social media
Which one of these mediums do you think is most effective for conveying information? Pick one from your list, and explain your choice.

Responses will vary, but may include: Audio is the most effective way to communicate information. I listen to the radio on the way to work and to podcasts when I walk my dog. I can get my news and information quickly and on the go, and that is important for active people.
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Analyze Different Mediums Anchor Chart

RI.8.7, RI.8.9

(Example for Teacher Reference)

Mediums (formats for conveying information): each has advantages (upsides) and disadvantages (downsides).
	Medium
	Advantages
	Disadvantages

	Photo (Visual)
	· Does not require shared language or reading ability

· Can be emotionally captivating

· Provides visual details that can be hard to describe in text
	· Not always very specific

· May rely too much on emotion and not enough on information

· Does not provide background information

· Can give an incomplete understanding to a viewer

· Can be hard to identify author’s purpose

· Can be misinterpreted

	Video (Multimedia: Visual and Audio)
	· Viewing information can positively impact engagement:

· you are able to see characters in action, and

· you can connect emotionally.

· Comprehension is supported by seeing material presented visually.

· Can go back and review information as needed

· It can be personally convincing—watching or listening to someone speak may help the viewer trust the information.

· Body language may reveal information about the speaker’s purpose.
	· Viewer has no control over the content and how, or by whom, it is presented.

· The speed of presentation could impede a viewer’s initial understanding of the material presented.

· It is difficult to “annotate” or use other active reading strategies while interacting with a video/interview.

· Watching a video can be a passive activity and takes less thought and energy than actively reading (which requires thinking, reasoning, and making connections).

· Because watching is more passive, engagement or attention span can be limited.

· Speaker’s style may influence audience more than the content or information being presented.

· If the style and tone of the video is very appealing, it could make it harder for the listener to objectively weigh the actual content.

	Text (Printed Written Work)
	· Easy to distribute—can be copied or printed

· Can be detailed and specific

· Reader can gather evidence and information.

· Reader can go back to the text multiple times.

· Reader can employ active reading strategies (like annotating and coding).

· Because it requires more time or attention from the viewer, it can promote deeper understanding.
	· Requires a shared language and reading ability

· Requires more time or attention from the viewer

· Reading level could be too high or low.

· Details could be overwhelming.

· There is no body language visible to help the reader understand more about the purpose of the text.

· Readers tend to rush and read quickly, therefore not thinking deeply about a text.

	Text (Digital Written Work)
	· Easy to distribute: can be shared, printed, emailed, or shared online

· Easy to copy and paste parts of the document as a way of taking notes

· Can be detailed and specific

· Reader can go back to the text multiple times.

· Reader can gather evidence and information using active strategies and online tools to code or annotate.
	· Requires a shared language and reading ability

· Reading level could be too high or low

· Details could be overwhelming

· Details can be overwhelming to reader who struggles with content or text level

· There is no body language visible to help the reader understand more about the purpose of the text

· Readers tend to rush and read quickly, therefore not thinking deeply about a text

	Infographic (Multimedia: Visual and Written)
	· Visually compelling and engaging

· Combination of captions, graphics, and other visuals can make information more straightforward.

· It turns complicated information into visual graphics that are easy to understand.

· Information is in “bite-sized” chunks and can be easier to retain.
	· Because the text is brief, it can be hard to build context and adequate understanding if background knowledge on the topic is limited.

· It can leave the reader with unanswered questions.

· Information can be misinterpreted.

	Speech (Audio)
	· Does not require reading ability

· Can be spoken with emotion and emphasis

· Can enhance understanding of difficult or hard-to-pronounce words

· Can be portable—can listen when on the go in the car, exercising, etc.
	· Can be hard to “go back to” or gather evidence from

· Can be hard to have access to (need to be at the speech, or hear a recording)

· Requires a shared language

· Active reading strategies (like annotating) are not possible.

· The style or voice of the speaker may deter some listeners.

· If the style and tone of the speech is very appealing, it could make it harder for the listener to objectively weigh the actual content.
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Purpose and Motives Anchor Chart

SL.8.2

Authors have various purposes and motives when presenting information.

	Purpose

A purpose for writing is the reason an author decides to write about a topic.
	Motive

A motive inspires action or is the reason for doing something.

	To inform, describe, convey

To persuade, convince
	Social: A social motive is one focused on how people interact with one another in society, in large or small ways.

Commercial: A commercial motive is one that is focused on money-making, consumerism, and/or marketing.

Political: A political motive is one that is focused on the interests of a particular government, political party, or group.

Environmental: An environmental motive is one that is focused on benefiting the environment.


Analyze Different Mediums: 
Industrial Organic Farming

RI.8.7, RI.8.9

(Answers for Teacher Reference)

Directions: Work with your partner to complete each task, and then answer the questions.

Review the photographs on pages 133 and 142 of The Omnivore’s Dilemma.

Read the text excerpts on pages 133–134 (stop at “. . . under federal organic rules.”), and pages 142–146 (starting at “Let us sell you lettuce.”).

1. What information do the photographs give the viewer?

a. They show toxic chemicals being added to the fields.

b. They explain that the lettuce is produced in an industrial organic setting.

c. They show healthy-looking fields and packages of organic lettuce.
d. They explain that to produce the lettuce and get it to stores uses a lot of fossil fuels.

2. What is one advantage of presenting this topic in print text format? (RI.8.7)

a. Students can return to the text and reread it as needed.
b. The speaker’s body language and tone help the reader understand the author’s purpose.

c. It is easy for students to copy and paste parts of the document as a way of taking notes.

d. The text level matches all readers who encounter the text.

3. What is one disadvantage of presenting this topic in a photograph? (RI.8.7)

a. It is difficult for a photograph to be misinterpreted, so all viewers will have the same understanding presented about industrial organic farming.

b. It gives an incomplete understanding to a viewer about the topic of industrial organic farming.
c. The details can be overwhelming for a student who struggles with content of industrial organic farming or the level of the text.

d. Readers tend to rush and read text quickly, therefore not thinking deeply about the content of industrial organic farming.

Source: Pollan, Michael. The Omnivore’s Dilemma (Young Readers Edition). Penguin Young Readers, 2009.
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