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	Mid-Unit 2 Assessment: Analyze Argument: “Are Social Epidemics Real?” 


(For Teacher Reference)

Part I: Read and Analyze Argument: “Are Social Epidemics Real?”

Students read the article “Are Social Epidemics Real?” and then complete a note-catcher to analyze the argument in the article. Then students write a short constructed response in which they evaluate whether the argument is strong.
Part II: Text-Based Discussion: Analyze Argument: “Are Social Epidemics Real?”

Students discuss how well the authors of “Are Social Epidemics Real?” develop their argument that social epidemics compare to disease epidemics. Students also evaluate whether their evidence is sufficient and their reasoning is sound.
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	CCSS Assessed


· RI.7.1: Cite several pieces of textual evidence to support analysis of what the text says explicitly as well as inferences drawn from the text.
· RI.7.8: Trace and evaluate the argument and specific claims in a text, assessing whether the reasoning is sound and the evidence is relevant and sufficient to support the claims.
· RI.7.10: By the end of the year, read and comprehend literary nonfiction in the grades 6-8 text complexity band proficiently, with scaffolding as needed at the high end of the range.
· SL.7.1: Engage effectively in a range of collaborative discussions (one-on-one, in groups, and teacher-led) with diverse partners on grade 7 topics, texts, and issues, building on others’ ideas and expressing their own clearly.
· SL.7.1a: Come to discussions prepared, having read or researched material under study; explicitly draw on that preparation by referring to evidence on the topic, text, or issue to probe and reflect on ideas under discussion.
· SL.7.1b: Follow rules for collegial discussions, track progress toward specific goals and deadlines, and define individual roles as needed.
· SL.7.1c: Pose questions that elicit elaboration and respond to others’ questions and comments with relevant observations and ideas that bring the discussion back on topic as needed.
· SL.7.1d: Acknowledge new information expressed by others and, when warranted, modify their own views.
· L.7.6: Acquire and use accurately grade-appropriate general academic and domain-specific words and phrases; gather vocabulary knowledge when considering a word or phrase important to comprehension or expression.
Mid-Unit 2 Assessment: Analyze Argument: “Are Social Epidemics Real?”

(Example for Teacher Reference)

Part I: Read and Analyze Argument: “Are Social Epidemics Real?”

Directions: Read the following article, then complete the note-catcher below to analyze the argument in the article.
Are Social Epidemics Real?

By EL Education for assessment purposes
The idea that human behaviors can spread like diseases is a powerful one. It can help us explain what we do and how we feel. Still, some authors wonder whether the comparison is valid. A recent article in The Economist magazine questions whether “the analogy between ideas and germs is a good one” (“Conflicting Ideas”). Ideas and emotions don’t spread exactly like germs or viruses. But we can still learn a lot about social behavior from the study of diseases. There are two main reasons that comparing social elements to epidemics makes sense. Social epidemics seem to spread according to similar rules and patterns as those that govern diseases. Also, scientists have theories about how people might actually “catch” things like emotions and behaviors from another person. Together, these support the argument that social contagion is real.
Social epidemics appear to follow rules as they spread. In his book The Tipping Point, Malcolm Gladwell writes about the rules that make “[i]deas and products and messages and behaviors spread just like viruses do.” He uses the example of Hush Puppies shoes to show how one of these rules, the Law of the Few, works. Around 1995, Hush Puppies became suddenly popular again after being considered “uncool” for a long time. Nobody knew why. Then people realized that a small group of young adults in a fashionable New York neighborhood had started wearing them. They wore the shoes “precisely because no one else would wear them” (Gladwell). The kids might have wanted to be different. But soon everyone was copying them. Within two years, sales of Hush Puppies increased by about fifty times. It only took a few people to “infect” others with “the Hush Puppies virus” (Gladwell). That is what Gladwell calls the “Law of the Few.” Epidemic researchers have a comparable theory. They also know that it only takes a few people for contagion to grow. In their book Connected, Nicholas Christakis and James Fowler write about something similar. They describe the famous “sidewalk experiment” by Stanley Milgram. Milgram had his assistants stop on the sidewalk and look up at a window for no reason. Then he measured how many passing people also looked in the same direction. He found that having just one assistant looking up caused other people to look about forty-two percent of the time. If five assistants looked up, the number of people copying them almost doubled (Christakis and Fowler). These examples suggest that it only takes a few people to spread a behavior or idea, just like a disease.
There are also similar theories about how people catch ideas and emotions. For example, a recent blog post in Psychology Today writes about how people often “tend to mimic the bodily postures of those around them” (Weinschenk and Wise). The authors propose that this mimicking may also make them “start to feel the feelings of the people around them.” Similarly, Christakis and Fowler write about how imitating facial expressions can lead people to “feel as others do.” In both cases, the postures and the facial expressions imitated affect our feelings. But why imitate in the first place? Scientists have a theory about that, too. They have discovered a “mirror neuron system” in our brains (Christakis and Fowler). When we watch someone do something, our brain cells sometimes fire as if we are doing that same thing. This system allows us to practice others’ behaviors just by watching them (39). It also means that we are built to feel what others feel. In other words, our brains make it easy to “catch” other people’s behaviors and emotions, not unlike the way our bodies “catch” a disease.
Social behavior is complex. Not everything we do can be explained by comparing ideas to epidemics. But the evidence is intriguing. Ideas, behaviors, and emotions appear to be contagious. Social scientists have come up with rules and theories about why this might be so. The Economist points out that these theories might be “hard to test.” But we need to continue testing them. Who knows what more discoveries will be made?
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Sources:
Gladwell, Malcolm. The Tipping Point: How Little Things Can Make a Big Difference. Little, Brown, 2000.
Christakis, Nicholas A., and Fowler, James H. Connected: The Surprising Power of Our Social Networks and How They Shape Our Lives—How Your Friends’ Friends’ Friends Affect Everything You Feel, Think, and Do. Back Bay Books, 2011.
T.C. “Conflicting Ideas.” The Economist. 3 Apr. 2012. Web. Used by permission. www.economist.com/babbage/2012/04/03/conflicting-ideas.
Weinschenk, Susan, and Brian Wise. “Emotions Are Contagious.” Psychology Today, 1 June 2016, www.psychologytoday.com/us/blog/brain-wise/201606/emotions-are-contagious.

Directions: In the boxes below, record the main claim the authors make in the article, the points into which that claim is broken down, and the evidence and reasoning the authors use to support those points. If a point has multiple pieces of supporting evidence and reasoning, record them all in the boxes below the point. Then evaluate whether the evidence is relevant and sufficient and the reasoning is sound, and underline YES or NO in the right-hand column. (RI.7.1, RI.7.8, RI.7.10, L.7.6)
	Main Claim:

Social contagion is real because social epidemics spread in similar ways to diseases and because people catch behaviors from others.


	Point
	Just a few people can cause ideas to spread like diseases.

	Evidence
	Hush Puppies shoes and the “Law of the Few”—a few people in a fashionable New York City neighborhood started wearing them, and suddenly everyone was wearing them.
Stanley Milgram’s sidewalk experiment: if someone looks up, others will follow suit.
	Is the evidence sufficient?

YES

NO

Is the evidence relevant?

YES

NO

	Reasoning
	Only a few people had infected others with the Hush Puppies virus.
It only takes a few people for contagion to grow. 
Ideas spread like diseases.
	Is the reasoning sound? 

YES
NO


	Point
	People catch emotions like diseases.

	Evidence
	People mimic body postures and feelings of those around them.
People imitate facial expressions and feelings of others.
The “mirror neuron system” causes us to imitate facial expressions and body postures.
	Is the evidence sufficient?

YES

NO

Is the evidence relevant?

YES

NO

	Reasoning
	We are built to feel what others feel.
It’s easy for us to catch emotions.
	Is the reasoning sound? 

YES

NO


Directions: Write to answer the following prompts:
Evaluate whether the argument is strong. Are the claims supported by relevant and sufficient evidence and sound reasoning?
Responses will vary. Sample response:

The authors have a very strong argument claiming that social epidemics are real. They provide sufficient evidence proving this argument. They cite Christakis and Fowler, Gladwell, and other researchers as evidence. They look at various studies proving that social epidemics exist, which provide sufficient evidence. The evidence is also all relevant and related to the topic of social epidemics. The reasoning is sound and makes sense.
Directions: Record any questions you have to discuss in the text-based discussion.
Responses will vary, but may include:

How do ideas spread like diseases?

What is the Law of the Few?

How can people catch emotions just like they catch diseases?

Part II: Text-Based Discussion: Analyze Argument: “Are Social Epidemics Real?”

Throughout this unit, you have been reading and analyzing argument articles about social epidemics or contagion. For this assessment, you are going to engage in a collaborative text-based discussion to analyze the argument in the article “Are Social Epidemics Real?” that you read in Part I of this assessment. (RI.7.1, SL.7.1, SL.7.1a, SL.7.1b, SL.7.1c, SL.7.1d, L.7.6)
Form groups according to your teacher’s instructions, and discuss the following prompts:
“How do the authors of the article, ‘Are Social Epidemics Real?’, argue that social epidemics compare to disease epidemics? Is their evidence sufficient and relevant, and is their reasoning sound? Is their overall argument strong? Why or why not?”
Remember to use details and examples from the text to support and explain your thinking.
Throughout the discussion, refer to:
· Discussion Norms anchor chart
· The note-catcher you completed for Part I of this assessment
Responses will vary. Sample response:

The main claim of the article is: social contagion is real because social epidemics spread in similar ways to diseases and because people catch behaviors from others.
The first point is that just a few people can cause ideas to spread like diseases.
· The authors use sufficient and relevant evidence to support this claim.

· For example, they tell about the fashion trend of Hush Puppies shoes and the “Law of the Few”: a few people in a fashionable NYC neighborhood started wearing these shoes, and suddenly everyone was wearing them.
· Another piece of relevant evidence is Stanley Milgram’s sidewalk experiment: if someone looks up, others will look up as well.
· The authors’ reasoning is sound. They explain the connections between the evidence and the claim. For example, at first only a few people wore Hush Puppies. Then many people started wearing them. Therefore, it only takes a few people for contagion to grow and ideas to spread like diseases. The second point is that people catch emotions like diseases.
· The authors use sufficient and relevant evidence to support this point.

· For example, people mimic the body postures and facial expressions of those around them. People may also imitate the feelings of others. The authors explain the science behind this evidence: people have a “mirror neuron system” which causes them to imitate facial expressions and body postures.
· The authors’ reasoning is sound. They explain the connections between the evidence and the claim. For example, “we are built to feel what others feel.” It’s easy for us to “catch” emotions.
Mid-Unit 2 Assessment: Analyze Argument: “Are Social Epidemics Real?”

Name:
Date:


Part I: Read and Analyze Argument: “Are Social Epidemics Real?”

Directions: Read the following article, then complete the note-catcher below to analyze the argument in the article.
Are Social Epidemics Real?

By EL Education for assessment purposes
The idea that human behaviors can spread like diseases is a powerful one. It can help us explain what we do and how we feel. Still, some authors wonder whether the comparison is valid. A recent article in The Economist magazine questions whether “the analogy between ideas and germs is a good one” (“Conflicting Ideas”). Ideas and emotions don’t spread exactly like germs or viruses. But we can still learn a lot about social behavior from the study of diseases. There are two main reasons that comparing social elements to epidemics makes sense. Social epidemics seem to spread according to similar rules and patterns as those that govern diseases. Also, scientists have theories about how people might actually “catch” things like emotions and behaviors from another person. Together, these support the argument that social contagion is real.
Social epidemics appear to follow rules as they spread. In his book The Tipping Point, Malcolm Gladwell writes about the rules that make “[i]deas and products and messages and behaviors spread just like viruses do.” He uses the example of Hush Puppies shoes to show how one of these rules, the Law of the Few, works. Around 1995, Hush Puppies became suddenly popular again after being considered “uncool” for a long time. Nobody knew why. Then people realized that a small group of young adults in a fashionable New York neighborhood had started wearing them. They wore the shoes “precisely because no one else would wear them” (Gladwell). The kids might have wanted to be different. But soon everyone was copying them. Within two years, sales of Hush Puppies increased by about fifty times. It only took a few people to “infect” others with “the Hush Puppies virus” (Gladwell). That is what Gladwell calls the “Law of the Few.” Epidemic researchers have a comparable theory. They also know that it only takes a few people for contagion to grow. In their book Connected, Nicholas Christakis and James Fowler write about something similar. They describe the famous “sidewalk experiment” by Stanley Milgram. Milgram had his assistants stop on the sidewalk and look up at a window for no reason. Then he measured how many passing people also looked in the same direction. 

He found that having just one assistant looking up caused other people to look about forty-two percent of the time. If five assistants looked up, the number of people copying them almost doubled (Christakis and Fowler). These examples suggest that it only takes a few people to spread a behavior or idea, just like a disease.
There are also similar theories about how people catch ideas and emotions. For example, a recent blog post in Psychology Today writes about how people often “tend to mimic the bodily postures of those around them” (Weinschenk and Wise). The authors propose that this mimicking may also make them “start to feel the feelings of the people around them.” Similarly, Christakis and Fowler write about how imitating facial expressions can lead people to “feel as others do.” In both cases, the postures and the facial expressions imitated affect our feelings. But why imitate in the first place? Scientists have a theory about that, too. They have discovered a “mirror neuron system” in our brains (Christakis and Fowler). When we watch someone do something, our brain cells sometimes fire as if we are doing that same thing. This system allows us to practice others’ behaviors just by watching them (39). It also means that we are built to feel what others feel. In other words, our brains make it easy to “catch” other people’s behaviors and emotions, not unlike the way our bodies “catch” a disease.
Social behavior is complex. Not everything we do can be explained by comparing ideas to epidemics. But the evidence is intriguing. Ideas, behaviors, and emotions appear to be contagious. Social scientists have come up with rules and theories about why this might be so. The Economist points out that these theories might be “hard to test.” But we need to continue testing them. Who knows what more discoveries will be made?
960L

Sources:
Gladwell, Malcolm. The Tipping Point: How Little Things Can Make a Big Difference. Little, Brown, 2000.
Christakis, Nicholas A., and Fowler, James H. Connected: The Surprising Power of Our Social Networks and How They Shape Our Lives—How Your Friends’ Friends’ Friends Affect Everything You Feel, Think, and Do. Back Bay Books, 2011.
T.C. “Conflicting Ideas.” The Economist. 3 Apr. 2012. Web. Used by permission. www.economist.com/babbage/2012/04/03/conflicting-ideas
Weinschenk, Susan, and Brian Wise. “Emotions Are Contagious.” Psychology Today, 1 June 2016, www.psychologytoday.com/us/blog/brain-wise/201606/emotions-are-contagious
Directions: In the boxes below, record the main claim the authors make in the article, the points into which that claim is broken down, and the evidence and reasoning the authors use to support those points. If a point has multiple pieces of supporting evidence and reasoning, record them all in the boxes below the point. Then evaluate whether the evidence is relevant and sufficient and the reasoning is sound, and underline YES or NO in the right-hand column. (RI.7.1, RI.7.8, RI.7.10, L.7.6)
	Main Claim:


	Point
	

	Evidence
	
	Is the evidence sufficient?

YES

NO

Is the evidence relevant?

YES

NO

	Reasoning
	
	Is the reasoning sound? 

YES

NO




	Point
	

	Evidence
	
	Is the evidence sufficient?

YES

NO

Is the evidence relevant?

YES

NO

	Reasoning
	
	Is the reasoning sound? 

YES

NO


Directions: Write to answer the following prompts:
Evaluate whether the argument is strong. Are the claims supported by relevant and sufficient evidence and sound reasoning?
Directions: Record any questions you have to discuss in the text-based discussion.
Part II: Text-Based Discussion: Analyze Argument: “Are Social Epidemics Real?”

Throughout this unit, you have been reading and analyzing argument articles about social epidemics or contagion. For this assessment, you are going to engage in a collaborative text-based discussion to analyze the argument in the article “Are Social Epidemics Real?” that you read in Part I of this assessment. (RI.7.1, SL.7.1, SL.7.1a, SL.7.1b, SL.7.1c, SL.7.1d, L.7.6)
Form groups according to your teacher’s instructions, and discuss the following prompts:
“How do the authors of the article, ‘Are Social Epidemics Real?’, argue that social epidemics compare to disease epidemics? Is their evidence sufficient and relevant, and is their reasoning sound? Is their overall argument strong? Why or why not?”
Remember to use details and examples from the text to support and explain your thinking.
Throughout the discussion, refer to:
· Discussion Norms anchor chart
· The note-catcher you completed for Part I of this assessment

Lessons 6–7: Collaborative Discussion Checklist

Standards Assessed: RI.7.1, SL.7.1a, SL.7.1b, SL.7.1c, SL.7.1d

Copy one checklist for each discussion group. Record your observations using the following key:
1 = Beginning
   2 = Developing   3 = Proficient   4 = Advanced
	Grade 7: Collaborative Discussion Checklist

	Discussion Topic: 
	Date:

	Students prepare for, and participate effectively in, conversations and collaborations on Grade 6 texts and topics.

	Comprehension and Collaboration

	CCSS
	Criteria
	Student Initials

	SL.7.1a


	Comes to discussions prepared, having read or researched material under study.
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	RI.7.1, SL.7.1a
	Explicitly draws on preparation by referring to evidence on the topic, text, or issue.
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	SL.7.1b
	Follows rules for collegial discussions.
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	SL.7.1c
	Poses questions that elicit elaboration.
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Comprehension and Collaboration

	CCSS
	Criteria
	Student Initials

	SL.7.1c
	Responds to questions with relevant observations and ideas.
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	SL.7.1d
	Acknowledges new information expressed by others and, when warranted, modifies own views.
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